APPENDIX 2. TRUST-ASSURING ARGUMENTS AND RELATED LITERATURE
No
APPENDIX 3. HYPERLINKS TO ACCESS FULL ARGUMENT CONTENTS APPENDIX 4. THE CHECKOUT PROCESSES AND ARGUMENTS PROVIDED AT EACH SCREEN
(*: For full content of the numbered argument, please refer to appendix 2.) 
Examples
For example, three people A, B, and C have the following evaluation toward the stores they visited: Person A found that the first store was slightly more attractive.
Person B found that two store was equally attractive. Person C found that the second store was far more attractive.
Their responses are shown below:
Q: To which of the two stores does the following statement apply more?
The store is attractive. That is, person A would select 1 on the left; person B would select 0, while person C would select 7 on the right.
To which of the two stores does the following statement apply more?
1. This store is trustworthy. (Questions are asked in the same way with the following content)
2. I believe that this store keeps its promises and commitments.
3. I trust that this store keeps customers' best interests in mind.
4. This store does not have sufficient expertise and resources to do business on the Internet [Reversed]
The second store The first store
A B C
The second store The first store <Personal Relevance> Instructions: Please check the column that most clearly describes your experience for each adjective.
Example:
How would you rate the second store's information for consumers that you actually noticed in terms of the following adjectives? (The information for consumers is listed in the previous pages. You might not see some or all of the information. Therefore, please do not include what you did not notice. Please consider just the information that you actually noticed, read, or thought of in the second store. If you did not see any information at all, then please leave this page blank and continue to the next page.)
If you feel the second stores' information contents were very useful, then check under the column titled 
<Pre-existing Level of Trust in Internet Stores>
In general, Internet stores are trustworthy (1: Strongly Disagree, 7: Strongly Agree).
I believe that Internet stores in general keep promises and commitments (1: Strongly Disagree, 7: Strongly Agree).
I trust that Internet stores in general keep their customers' best interests in mind (1: Strongly Disagree, 7: Strongly Agree).
<Gender and Age>
Gender: Male ( ) Female ( ) Age: ( ) Years 1. Subjects in the control group were excluded because no arguments were provided to the control group and because personal relevance of arguments is irrelevant to those who are not exposed to arguments. A factor analysis and reliability statistics with all subjects including the control group are not reported here to save space. They also showed the same pattern; all items had loadings above the commonly specified minimum of 0.4 on the intended construct (Trusting Belief and Pre-existing Level of Trust) with satisfactory reliability and no items had cross loadings above 0.4 on the unintended constructs. 2. One subject did not complete questions about personal relevance hence the subject's were deleted in this analysis. 
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